Marriott Drives
Consistency in Global
Frontline Leadership
Development

In the midst of a global hospitality labor shortage, Marriott
International set out to bolster retention of its 900,000
frontline employees by improving frontline leadership.

Marriott turned to NovoEd — and by doing so, has forged a
skilled frontline management team that is invested in, and
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About Marriott International, Inc.

Marriott International, Inc. is an American
multinational company that operates,
franchises, and licenses lodging brands
that include hotel, residential, and
timeshare properties. Marriott International
owns over 30 hotel and timeshare brands
with 8,785 locations and 1,597,380 rooms
across its network.

About NovoEd

NovoEd is a cohort learning platform that
uses practice, application, and peer learning
to drive performance readiness at scale.
NovoEd enables organizations to tap into
collective wisdom, placing each learner at

capable of, supporting the ever-expanding growth of its
vast workforce.
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- Jessica Lee, S— il
Chief Learning Officer and SVP of
Global Talent Development
Marriott International, Inc.
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